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summary of qualifications
 

A web designer & front end developer with a passion for clean, simple, intuitive UI design. The desire to provide a pleasant user experience drives my design work. I develop sites adhering to semantic, accessibility and SEO best practices.
Edcation
 

Bachelor of Fine Arts (BFA), Computer Graphics
Graduated May 2004
Syracuse University 
Syracuse, NY
WORk Experience

Frontend Web Developer – Contractor
September 2011 – Present​ 

Fifth Third Bank 
Cincinnati, OH
· Completed regular content updates to 53.com and supporting applications using HTML, CSS and light jQuery.
· Utilized Autonomy CMS templating and component systems to build and maintain marketing microsites and landing pages.

· Coded and performed troubleshooting on content code snippets utilized by internet banking app systems.

· Documented design & coding processes and standards by building pages for internal code base site using PHP, XML & XSLT
· Assisted in implementation of new universal video player that functions on both desktop and mobile devices.

· Worked with team members to build content pages for new private banking section of 53.com.

· Developed jQuery rollover tooltip system that integrates seamlessly with other jQuery UI pieces.

· Collaborated with Digital Development Team and UX Team members to strategize, build and doccument a frontend web development kit that will expedite build speed and standardize development between departments and 3rd party vendors.

· Responsible for building a flexible-width responsive layout framework that accomodates nested elements and a multi-tier SMS system both utilizing the LESS CSS pre-compiler.

Freelance Web & Branding Designer
January 2007 – Present​ 

Self – Employed 
Cincinnati, OH
· Created branding design packages including logos, business cards, exterior signage, letterhead, frequent buyer cards, and promotional postcards for small and independently operated businesses specializing in the gaming, online publishing, fitness, and educational services industries.  
· Designed and coded landing pages and content using conceptual modeling and site rendering in CSS/HTML.
· Focused on user centered design principles adhering to current industry standards and trends including cross-browser compatibility and multi-platform support.
· Designed and built UI navigational elements and page layouts focused on providing a directed user experience and increasing conversion rates

· Deployed, customized, and maintained Wordpress, vBulletin and Scene7 CMS systems.
· Installed and populated image gallery systems using SimpleViewer and SVManager.

· Provided CMS training to four clients, enabling them to maintain and update content independently.

Web Designer – Contractor 
March 2011 – August 2011 

Heritage Propane
Florence, KY
· Designed micro-site mockups for child brands with Adobe Creative Suite.
· Approved site design and backend UI changes in QA environment.

· Maintained and updated content for 150 trade name sites using SharePoint CMS.
· Developed content collection processes and made inroads towards standardization and organization.
· Evaluated owned domains for canonicalization or redirection and recommended strategic domain purchases.
· Strategized and managed SEO initiatives being provided by an outside firm; evaluated SOWs for completeness and value.
· Analyzed and collated monthly web metrics reports for 150 trade name sites.

· Produced statistical graphs and summaries of web marketing data to be used as reports to senior management.
Professor – Graphic Design
January 2009 – October 2010 
Antonelli College
Cincinnati, OH
· Taught 6-7 graphic design courses per quarter with 4 to 20 associate degree seeking students.
· Created and taught syllabi, lesson plans, rubrics, handouts, presentations and tests with an emphasis on Adobe Creative Suite, web design, and print production processes.
· Evaluated student progress through multi-week design project critiques and grade preparation.
· Administered end-of-quarter portfolio reviews for 50+ students.
Web Content Specialist – Contractor 
October 2008 – December 2008 

Frontgate
Cincinnati, OH
· Created interactive online product customization previews for high-end home decor commercial sales websites using Scene7 and a proprietary CMS.
· Performed color correction and touch-up on product photographs using Adobe Photoshop.
· Modified typography files to work with sizing standards in Scene 7.
Senior Production Artist
September 2005 – August 2008 

Sportman’s Market, Inc.
Batavia, OH
· Created, edited, proofed, and performed pre-press page preparation and press checks for five catalog lines.

· Managed and maintained in-house style standards via style guideline documentation and template creation.
· Handled project distribution, progress tracking and deadline compliance of catalogs and design projects.
· Designed advertising materials such as magazine ads, posters, fliers, and DVD cases for attached flight school, airplane sales, and company produced aviation product lines.
· Performed design work with precise technical specifications on products such as logbooks, charts, and measuring devices. 
· Prepared photo shoots using sample products, props, models and offsite locations.

· Organized digital art resources using Adobe Bridge and preserved physical resources such as photo negatives, slides and archival copies of previous catalog issues.
technical skills
 
· Software: Adobe Photoshop, Adobe Illustrator, Adobe Dreamweaver, Adobe In-Design, Adobe Bridge, Adobe Acrobat, Quark XPress, PowerPoint, Windows, Macintosh, MS Office, HTML5, CSS3, LESS, PHP, SQL, XML, XSLT, XPath, jQuery, FTP, WordPress, vBulletin, Scene7, SharePoint, Autonomy
· Written Communication: Editing, Proofreading, Web Content
· Marketing: Message development and Placement, Targeting Audiences
· Print Production: Prepress, Press Check, Pagination, Trapping, Color Separations, Binding, Fulfillment

· Design Concepts: Style Sheets, Design Briefs, Page Layout, Signage, Photo Retouching & Compositing, Typography, Color Theory, Logo Theory, Branding & Identity
· Design Management: Budgeting, Scheduling, Resource Acquisition, Results Tracking, Process Documentation, Archiving, Style Adherence

· Web Concepts: Accessibility, Usability, Standards-compliance, Cross-browser compatibility, Grid layout systems, Semantic markup
· SEO Concepts: Keyword selection, Content shaping, Link building, Interlinking, Local search strategy, Social media marketing, Page optimization, Affiliate programs
Portfolio: � HYPERLINK "http://Brake-Down.com/portfolio" �http://Brake-Down.com/portfolio�  









